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ADVERTISING SERVICES CREATES A WIN-WIN-WIN SITUATION FOR
CUSTOMERS, BRANDS/ADVERTISERS AND ZALANDO

+

CUSTOMERS

+

+

ZALANDO
CUSTOMERS

• Monetize additional 97% of
traffic

Benefit from relevant
information about
favorite brands

• Offer crucial enablers for
brands/advertisers to win in
the digital space

+
+

BRANDS/ADVERTISERS

Build brand awareness and advertise products among
relevant audience and context

BRANDS

+

+

+

INTERMEDIATES
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ADVERTISING SERVICES OFFERS ACCESS TO A LARGE AND HIGHLY
PROFITABLE MARKET
~$35bn Market …

… with high margins

Digital ad spend, Western
Europe, $bn1

Global advertising revenue
and gross margin, $m

… with retailers joining

… and Adtech Companies
reacting

Net advertising revenue, $bn

35

Google

66,000

61%
Alibaba4

2015
Advertising spend, selected
brands, $m
Nike

Facebook

12,500

83%

3,030

Adidas

Amazon5

1,550

PVH Group2

390

Levis

270

Criteo3

745

•

Adtech solution
providers increasingly
focus on this market

•

Google tries to enter the
retail media business
with own ad products e.g.
Google AdSense for
Shopping

5,0

1,1

36%

1) eMarketer 2) Including brands like Tommy Hilfiger, Calvin Klein 3) EUR 4) 31bn RMB for FY 2014 5) Net ad revenue not separately disclosed; estimation of eMarketer
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THE ZALANDO MEDIA PLATFORM ENABLES BRANDS/ADVERTISERS TO
REACH TARGET AUDIENCES ACROSS MULTIPLE TOUCHPOINTS
ZALANDO MEDIA PLATFORM

1

Advertising in
Zalando Shops

2

3

Advertising on owned
media channels
Social Media

Zalando Parcel

Zalando
Newsletters

Zalando
Magazine

Advertising on high quality
sites across the web
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ZALANDO OFFERS A UNIQUE SET OF BENEFITS TO ADVERTISERS

Substantial NET REACH

Quality FASHION CONTEXT

Deep CONSUMER INSIGHTS

Addressable FASHION AUDIENCES
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HIGHLY SCALABLE ADVERTISING FORMATS
TO ADDRESS CONSUMERS
EXAMPLE

Scalable standard media formats

Billboard Banner

Mobile Leaderboard

Super Banner
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ENABLE ADVERTISERS TO COMMUNICATE 360°
ON OWNED MEDIA CHANNELS
Social Media

Zalando Newsletter

Package Inserts

Zalando Magazine
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REACH TARGET CUSTOMERS ON HIGH QUALITY
SITES ACROSS THE WEB
SUBSTANTIALLY INCREASE REACH

by targeting relevant fashion audience ACROSS THE WEB
CASE STUDY

AUDIENCE TARGETING
1) Advertiser/brand wants to target
women, aged 20-35,
contemporary fashion style,
interest in denim

WEB

AD TECHNOLOGY
2) Audience segment is built upon
Zalando data

MEDIA BUYING EXPERTISE

3) Target group woman surfs on
high quality sites across the web
and targeted ad is delivered
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Q&A
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DISCLAIMER
These materials do not constitute an offer of securities for sale or a solicitation of an offer to purchase securities of Zalando SE (together with its
subsidiaries, the “Company”) in any jurisdiction. The distribution of this presentation may be restricted by law in certain jurisdictions and persons into
whose possession any document or other information referred to herein comes should inform themselves about and observe any such restrictions. Any
failure to comply with these restrictions may constitute a violation of the securities laws of any such jurisdiction.
This presentation contains certain forward-looking statements relating to the business, financial performance and results of the Company and/or the
industry in which the Company operates. Forward-looking statements concern future circumstances and results and other statements that are not
historical facts, sometimes identified by the words “believes,” “expects,” “predicts,” “intends,” “projects,” “plans,” “estimates,” “aims,” “foresees,”
“anticipates,” “targets,” and similar expressions. The forward-looking statements contained in this presentation, including assumptions, opinions and
views of the Company or cited from third party sources, are solely opinions and forecasts which are uncertain and subject to risks. Actual events may
differ significantly from any anticipated development due to a number of factors, including without limitation, changes in general economic conditions, in
particular economic conditions in Germany, changes affecting interest rate levels, changes in competition levels, changes in laws and regulations,
environmental damages, the potential impact of legal proceedings and actions and the Group’s ability to achieve operational synergies from past or
future acquisitions. The Company does not guarantee that the assumptions underlying the forward-looking statements in this presentation are free from
errors nor does it accept any responsibility for the future accuracy of the opinions expressed in this presentation or any obligation to update the
statements in this presentation to reflect subsequent events. The forward-looking statements in this presentation are made only as of the date hereof.
Neither the delivery of this presentation nor any further discussions of the Company with any of the recipients thereof shall, under any circumstances,
create any implication that there has been no change in the affairs of the Company since such date. Consequently, the Company does not undertake any
obligation to review, update or confirm investors' expectations or estimates or to release publicly any revisions to any forward-looking statements to
reflect events that occur or circumstances that arise in relation to the content of the presentation.

This presentation contains summary information only and does not purport to be comprehensive and is not intended to be (and should not be used as)
the basis of any analysis or other evaluation. In addition, the information in this presentation is subject to change. No representation or warranty (express
or implied) is made as to, and no reliance should be placed on, any information, including projections, estimates, targets and opinions, contained herein,
and no liability whatsoever is accepted as to any errors, omissions or misstatements contained herein.
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